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 Assistant Lecturer at the Faculty of Mass Communication (Radio & Television 

Department) Yarmouk University - Jordan -from 2020, present.  

 Trainer for students of the faculty of Public Relations and media from 
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ACADEMIC QUALIFICATIONS  
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 Paper entitled: The impact of social networking sites in the marketing of therapeutic 

in Jordan Conference on "Human Capital in the Age of Knowledge 2019 “Amman 

Arab University (AAU) Jordan.  

 Paper entitled: The Impact of the information network on e-learning: smartphone 
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 Certificate in (Creativity in leadership and innovation) from Resource 

Performance Management RPM international, UK, 2018.  

 Research Methodology, Universiti Sultan Zainal Abidin | UniSZA- Malaysia, 

2017.  

 Certificate in (The use of social media in the Field of media and strengthen the 

public relation) SABRA Legal Training, Dubai 2015.  

 Certificate in “professional skill Enhancement and investigative journalism 

(Agene France press AFP) France, 2015.  

 Internal Audit ISO 9001 certification Dubai Quality- UAE 2014.  

 

 International Computer Driving License ICDL, European Computer Driving 

License Foundation, JORDAN, 2010.  
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Manager of media and public relation &communication from September 2016. Until 

15th September 2020. University of Fujairah – Fujairah – UAE.  

Tasks and responsibilities:  
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1. Develop and oversee the implementation of the PR and Communications 

division’s long-term and short-term goals, and oversee and direct the PR and 

Communications division’s strategic planning and performance management 

activities.  

2. Performed within the PR and Communications division, in coordination with 

the Planning and Performance Management as well as Oversee the development 

and implementation of the PR and Communications division’s annual plan.  

3. Oversee the development and consolidation of the PR and Communications 

division budget.  

4. Direct the review and screening of local, regional and/ or international print, 

broadcast and online media (social media) coverage for and direct the planning 

and preparation of press conferences and media briefings, electronic content as 

appropriate to ensure messages are clearly conveyed from Foundation.  

5. Direct the planning and execution of internal communications strategy, oversee 

management of employee engagement tools, and ensure effective evaluation of 

the same in order to facilitate awareness among employees and clarity. Ensure 

the provision of timely and effective communication support including.  

 

Coordinator of communication & public relation & media, May 2013 until August 2016, 

University of Fujairah, Fujairah – UAE.  

Tasks and responsibilities:  

 

1. Responsibilities events organizing and establishing relationships with institutions, 

students and staff on the foundation.  

2. Ensure sufficient market intelligence to identify potential and current customers 

and identifies potential customers expected within the market through various 

sources such as, meetings with the clients (visits), advertising (websites, flyers), 

writing the news & news editing, social media, exhibitions, conferences 

 

Reporter& public relation coordinator, from August 2013 until August 2014, Fujairah 

Media Group. Fujairah TV - UAE.  

Tasks and responsibilities:  

 

1. Prepare or edit letters, invitations, monthly and quarterly press reports, and news 

releases, using word processing, spreadsheet, database, or presentation software.  

2. Respond to all daily general media inquiries or refer to an appropriate 

spokesperson.  

3. Monitor media coverage and other external factors to identify potential or actual 

problem areas and opportunities.  

4. Support media relations outreach efforts and other activities to bolster the property's 

reputation and image in the community.  

5. Writing news and reports and preparing newsletters.  



 

Reporter & news editor, from June 2010 to June 2011, Afaq media group- Amman - 

Jordan.  

Tasks and responsibilities:  

 

1. News editing and writing, audit of news bulletins, Reporting, News-monitoring.  

2. Support media relations outreach efforts and other activities to bolster the property's 

reputation and image in the community.  

 

News editor & radio program preparer, from June 2007 to May 2008, Yarmouk FM 

radio. Yarmouk University, Jordan.  

Tasks and responsibilities:  

 

1. Reporter & news editor, & radio programs preparer.  

2. News editing and writing, News-monitoring.  

3. Communicate with the community and the work of field reports.  

 

 

SKILLS  

 

 Logical and Innovative Thinking, Understanding of Environmental Issues, Quality 

Orientation Research and statistical analysis skills  

 Ability to use and teach : Adobe Photoshop, Sony Vegas pro, Adobe Premiere Pro  

 Preparation of survey and experimental studies.  

 Development and design of study plans.  

 Communication skills, Professional Writing Skills, Management Skills.  

 Wide network of community relations and events in UAE and GCC.  

 English language Very Good reading, writing and conversation.  

 Arabic language (mother language).  

 

 


