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.Tourism Education Awareness of Social Studies in Saudi Arabia :0) six}
Tourism Education Dimensions being regarded as an essential tool to improve awareness of tourism among
students. Western scholars generally agree that active tourism education shows the importance of integration in
curricula of Education that helps benefit local communities, However, in developing countries, such tourism
education is a need to put into practice, because of structural, and cultural limitations in tourism development
processes. In Saudi Arabia, the existing integration tourism education dimensions process in educational
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curricula especially social studies curricula as it is still weak to provide the students with access to the

awareness of tourism. This lack of Dimensions (Knowledge, Concepts, Skills and Trends) has become a barrier
for students in intermediate and secondary schools to represent their interest to improve awareness of tourism
process, even though they provide these dimensions being made will be significant to their future. This thesis
has investigated the tourism education dimensions process in social studies curricula in intermediate and
secondary schools. This included a field study in the Jazan City, Kingdom of Saudi Arabia which was
conducted on the month of July until September 2018 to explore and identify important tourism education
dimensions that include social studies curricula from the teachers’ point of view. The investigation was also
explored on the impacts to improve awareness of tourism on the students. A mixed method approach
combining both qualitative and quantitative methodologies was adopted, with quantitative data being collected
through 210 questionnaires distributed to a random sample of social studies teachers in the intermediate and
secondary schools in Jazan city. 141 questionnaires were returned, representing a 67% return rate. Qualitative
data was gathered through 6 semi-structured interviews with social studies experts. The research study
conducted indicated that there is a relationship between the list of tourism education dimensions and improve
awareness of tourism. Furthermore, the teachers’ demographics (age) was significant to increase the
relationship between dimensions and improve awareness of tourism. For future studies, it is recommended that
the targeted responses of this research study need to be expanded to developers and different curricula which
will enhance the overall result of the research study.




