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The impact of television advertising dimensions on building the value

of the brand from the customer's point of view.
A case study of the brand AROMA
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Abstract:

This study aims to know The impact of television advertising dimensions on
building the value from the point of view of customers, and in order to achieve
this goal, the questionnaire was used to collect data on a sample of 82 spectators
in Algeria.

In order to answer the main problem and to prove the validity of the
hypotheses of the study, and after processing, analyzing and interpreting the
results of the answers of the sample members, there was a significant impact of

television advertising on the value of the brand
Keywords: Advertising, TV advertising, Brand Value.
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