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Abstract : 

 Although "reception" has often been taken into consideration in the context of interaction with the 

old media, the study of reception and analyzing acts should continue to be an important and central theme 

in media studies, an issue that seems neglected in the use of social networks as "a model of new media" 

What is confined to a single segment of the homogeneous characteristics and interactions, or simply 

ignore its members as they interact within unstable virtual communities, Perhaps one of the most 

important challenges for the study of "new media" technologies is the overlap and opacity between 

production and consumption (the individual may be the producer of a message and the consumer of 

another) Reception and use (the individual may be a user of the device/service and the recipient of the 

messages they provide at the same time). So we can not think that media users are just "viewers" for 

example, even if we refer to active viewing that can not adequately describe what users are doing with 

new media. In this context, we will try to clarify the relationship between users of social networks and 

reception media messages as an act and an activity that must be studied while adjusting the concepts 

associated with them, moving from their relationship to the traditional media to their relationship with the 

new media  

Keywords : Reception ; social networks ; new media ; media messages  
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Because media product characteristics vary considerably they experience significantly different 

business environments. At a fundamental level two major categories of media products and services can 

be seen: single creation products and continuous creation products  

Single creation products are creative and idea driven products that are based on unique individual 

media content. Typical examples of single creation products are books, motion pictures, audio recordings, 

and games  

In contrast continuous creation media products are concept driven products that involve on-going 

creation of changing content provided within a package that exhibits continuity. Examples of these types 

of products include magazines, newspapers, television series and television networks. Enterprises 

involved in these types of products operate somewhat like those in packaged goods industries, relying 

upon strongly structured and coordinated processes that tend to be time constrained and require that 

managers cope with process management issues. The core competence of firms producing continuous 

creation products is not content creation per se but the selection, processing and packaging of content. 

Managers of these products focus on the look and feel of the concept, the experiences delivered, and 

processes of content creation and content selected for inclusion within their packages
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